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Methodology
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Launched on 26 November 2007, the Olswang Convergence Consumer Survey 2007, our third annual survey

examining consumersôattitudes to convergence, was an online survey of 1,793 GB consumers, aged 13 to 55. The

survey was conducted for Olswang by international polling agency YouGov Plc, between 19-29 October 2007. The

figures for the adult respondents (1,539) have been weighted and are representative of the Online GB population,

although responses from those under the age of 18 (254) have not been weighted.

This report sets out some of the key findings from the survey. Readers are welcome to use any of the data which is

included, but any such use should acknowledge the Olswang Convergence Consumer Survey 2007 as the source.

For further information about the annual Olswang Convergence Consumer Survey (including the results of previous

surveys), please visit www.olswang.com/convergence07, or contact:

Lucy Chapman Natalie George 

t: 0207 067 3009 t: 0207 067 3018

f: 0207 067 3999 f: 0207 067 3999

lucy.chapman@olswang.com natalie.george@olswang.com
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Olswang is a leading business law firm with a distinctive approach. Our pioneering and problem-solving ethos

has established a commanding reputation in the technology, media and real estate sectors, as well as a wide

range of other industries.

Founded in 1981, the firm has grown to a team of over 600, including 85 partners, across four European offices.

In addition, Olswang has a formal alliance with major US firm Greenberg Traurig LLP and a long-established

best friends network of leading independent law firms throughout the world.

As more companies look for opportunities to expand into new digital markets, Olswang's Media,

Communications and Technology Group has been at the forefront of the convergence revolution. The rich

diversity of our client base ensures a broad perspective and, as a result, a deep commercial insight. Our

expertise in digital media and convergence gives us unparalleled awareness of the latest technologies that are

redefining the way media companies connect with their customers, which enables us to advise our clients based

on a complete understanding of the technology available to them.

Olswang's industry knowledge and achievements have been recognised by the latest leading legal directories.

Chambers and Partners UK states "With a pre-eminence in media, the "exceptional" Olswang is assured

unrivalled primacy in the field. Commentators describe it as "a triple-A entertainment firm and a great practice

across the board". The latest Legal 500 also recognises our expertise by calling us "a convergence firm".

About Olswang
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Matthew is a technology-focused commercial lawyer who acts for a wide range of

media, communications and technology clients. He specialises in broadcasting and

digital media work, advising on agreements for the launch, transmission and

distribution of linear and interactive channels and services. A self-confessed gadget

freak, he advises on the commercial and legal implications of convergence for a

number of leading UK and international broadcasters, rights holders and platform

operators, as they seek to exploit content and services on new devices and

via new distribution methods.

Olswang Convergence Team

matthew.phillips@olswang.com

john.enser@olswang.com

John provides commercial and regulatory advice to clients active in all aspects of the

media and communications business, particularly those offering sport, music and

video content via digital platforms, whether TV, web or mobile. His clients include

record companies and broadcasters as well as ISPs, portals, software developers,

suppliers of interactive TV technology, football clubs and mobile operators. John

writes and speaks regularly on a range of topics relating to interactive media and

both of the independent legal directories rank him as one of the UK's leading

practitioners in e-commerce and digital media.

To discuss Olswang's convergence practice in more detail, please contact Matthew Phillips or John Enser.
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Founded in May 2000, YouGov is a professional market research agency pioneering the use of the Internet and

information technology to collect high quality in-depth data for market research and public consultation.

YouGov has pro-actively recruited respondents from all ages, socio-economic groups and regions of Britain. The

sample for each survey is carefully selected and controlled so that it is representative of the adult population as

a whole - or the specific audience that the survey is designed to measure.

YouGov offers a full market research and consultancy service, collaborating with other agencies in Britain and

abroad.

For more information on YouGov and its services please contact:

Marek Vaygelt

Head of Technology and Telecoms Research

YouGov plc

Tel: 020 7012 6160

Mob:07718 587 667

Email: marek.vaygelt@yougov.com

www.yougov.com

About YouGov
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